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Background to DaDa

Working since 1984 1 arts projects 1 very
political T no DDA or rights agenda
Community rooted 1 political cabarets

Need to expose the artists
Pioneered In arts training with qualifications

Low profile, low impact, lack of employment,
frustration for qualified/experienced/gifted
artists

Gulf between Deaf and Disability Communities



Step One: The Need

A need for arts created from Disability and
Deaf perspectives to be seen

A need for our identity to be affrmed and to
acknowledge share experiences

Places to show our arts expressions

Places to critique, learn, debate and allow raw
emotions 1 tears, anger, wonder, recognition
and tons of laughter to be expressed, to say
rude words!

Based on the Social and not the medical
model of disability
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Step Three: How to do it?

Approaches to cultural venues il n yer

Joint programming opportunities and
collaborations

Train staff T disability equality

Access | becomes ordinary 1 away from the
O s p e d iuselordy places were all can enter
Budget

Challenge all sides 1 mission statement

Targeted Marketing and working with venues
materials

10



%

>

3
3

"
"




P
-
e

For more information contact NWDAF
on 0151 707 1733
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DaDaFest 2004

November 24 - December 3

Ten days of ground-breaking,
innovative art by disabled people
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Step five: Grow it!

Think big T International context to disability
discourse

Culture exchanges

Learning from linking up

Speak up the messages

Be passionate " we save | I vesbd

Think of the journey: adapt, seek
opportunities, identify themes

Put quality at the centre
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HOW TO REGROW

. Dry out and grind into dust.

and it can even wiggle,
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Challenges

Attitudes 1 particularly the media stereotypes
_ack of influence

_ack of representation

_ack of Understanding

_ack of cultural acknowledgement

Easy to be drop of the radar

Seen as minority 1 no interest
Staff over -commitment 1 burn out
Things go wrong T negative reactions

Inclusion agenda
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